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Context: Phil’s business had shifted away 
from consultancy and training around the 
‘sales’ aspect of business development 
and towards consultancy and training 
for: leadership, finance, negotiation and 
communications. 

As what Phil Ingle offers has evolved, the 
relevance of the strapline for Phil Ingle 
Associates needed updating. With the 
opportunity to reflect that the lockdown 
has afforded, Phil Ingle decided to turn to 
brand specialists Glued.

The requirement: His brief was not 
simply about relevance but also to 
develop a strap line that stirred him more 
than the original ’Empowering Business 
Development’ had when he first used it.

Glued took the initiative, by looking at 
part of the business name as well as 
the strapline. More meaning could be 
conveyed and more options for straplines 
possible, where the term following ‘Phil 
Ingle’ could be used more meaningfully.

The outputs: Trialing a change from 
‘Associates’ to ‘Training’, ‘Learning’  
and ‘Development’ allowed Glued to 
consider a whole range of sentiments  
in the strapline. These included the  
notions of: ‘having the right attitude 
for…’; ‘not just training but also action or 
performance or profit’; ‘effective training 
being about behaviour’: and ‘being  
grown-up about training’.

Selection was helped in the shape of a 
previous brush with copyright over the use 
of the term ‘profitability’. But aside from this 
the choice was determined by a balance 
between the meaning conveyed and Phil’s 
own emotional response on his initial view 
of the proposals.

The results: You will see from the images 
that ‘Phil Ingle Associates, Empowering 
Business Development’ became ‘Phil 
Ingle, Learn & Develop, A financial 
mindset’. Where the term ‘financial’ can 
be substituted with ‘leadership’, or ‘win/
win’, or ‘engaging’: depending on the area 
of specialty being promoted – but leading 
with ‘leadership’.

Phil Ingle said of the project “Working with 
Rob & David on my new logo really pushed 
my boundaries and maybe their patience, 
but they were so professional. What 
came through was their great expertise, 
willingness to get things right, and some 
provocative thinking to help me get to 
something I never expected – but am 
delighted with.”

Rob Harrison of Glued was keen to 
praise Phil’s unique approach and style… 
“Working on Phil’s strapline was really 
stimulating, in no small part due to Phil’s 
unique approach to learning and to the 
specialisms he focuses on. His style is 
wryly humorous; his focus is on behaviour 
and attitude; and his use of ’it depends’ is 
refreshing and thought provoking. We are 
proud to have been involved.”

“Working with Rob 
& David on my new 
logo really pushed my 
boundaries and maybe 
their patience, but they 
were so professional. 
What came through 
was their great 
expertise, willingness 
to get things right, and 
some provocative 
thinking to help me get 
to something I never 
expected – but am 
delighted with.”
Phil Ingle,  
Phil Ingle Learn and Develop
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ABOUT GLUED 

Established in 2003, Glued is committed 
to clear and honest marketing and 
communications. We help organisations 
connect people – externally through brand 
creation and marketing campaigns, and 
internally through immersive team-building 
experiences.

Our clients want to be proud of their 
organisation and brand, confi dent in their 
marketing, and delighted with the results. 
Many feel their business could deliver 
more or perform better, and our process is 
designed to unlock that potential.

If your potential customers or team are 
struggling to see what’s at your core, the 
solution lies in articulating your valuable 
diff erence in a compelling, engaging, and 
relevant way.

We use a three-stage process to uncover 
the unique essence of your business and 
identify your valuable diff erence. This is 
embedded internally as a foundation for 
staff  to build on, and externally as a basis for 
communication through eff ective branding 
and marketing.

To strengthen your grip on what constitutes 
your core values, the answer lies in both 
your internal and external communications. 
That’s why we now off er ‘Teams Glued’, 
a virtual reality team-building programme 
that helps people work better together—
boosting productivity, collaboration, and 
staff  retention.

SERVICES WE OFFER 

Brand creation and development
Business support and training
Customer research
Display
Email marketing
Literature design
PPC campaigns
Social media campaigns
Team building 
Video and photography 
Website design and build

GLUED. 106 Astwood Road, Worcester WR3 8EZ
www.gluedlimited.co.uk

Glued is a registered trade mark of Glued Limited

www.gluedlimited.co.uk
� � � � gluedlimited

Glued is a brand and marketing agency based in the Worcester, helping your 
brand and marketing stick – inside and out. We connect people externally through 
compelling branding and campaigns, and internally through our VR team-building 
programme, Teams Glued.
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