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“We've had some great feedback
from businesses in the city centre
over the last couple of days — Slug
& Lettuce had one of the best
weekends ever, together with
Wagamama, The Yard, Debenhams,
Cosy Club and many more”.

Trish Willetts, BID Director, Coventry
Business Improvement District

Context: Our Director David Wilson is

a Trustee of Coventry Pride, a charity

run entirely by volunteers like David to
benefit the LGBT+ community of Coventry
and the sounding area. David joined the
Trustee board after the 2016 pride festival.
Identifying as a gay man David was keen
to put something back into his community.
Coventry Pride started in 2015 and he

felt he could contribute his design and
marketing skills to the charity. Glued now
include this as part of our CSR programme
giving David the flexibility to produce the
marketing for the charity.

The requirement: To build brand
awareness and promote events.

17 May - 13 June Last 28 days

Post reach Post engagements § Mew Page likes

531

- 581%

77.8k

- 319%

77.6k

- 1.2k%

12 May - 10 Jun ¢ =
vs. 12 Apr - 11 May

Audience overview

Users Sessions New user
8.9K 12.3K 8.6K
+7.5K (+548.18%) +10.6K (+613.65%) +7.3K (+
Users aver time [11 \\

8,919

+7,543 (+548.18%)

== Current period

Comparison pericd

The outputs: We developed the

brand look and feel for Coventry Pride,
making it more consistent through the
way it communicated. For the 2018
pride we developed the theme #BeYou,
developing this into a comprehensive
marketing campaign using social media,
print and advertising.

The results: For the 2018 pride weekend
visitor numbers were up from 10,000 to
around 15,000. Social media engagement
was up 1,200% in the 28 day running up to
Coventry Pride with a post reach of social
media of over 77,000. Visitor numbers in
the city centre were up over 6,000 on the
pride weekend in 2017.
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ABOUT GLUED

Glued is a research, design and marketing
business established in 2003.

Our clients often feel that their business
could deliver more or perform better, and
our process and output is designed to
address this.

If your workforce or potential customers
are struggling to see what is at your
core, the solution lies in articulating your
valuable difference in a compelling,
engaging and relevant manner.

We use a three-stage process to uncover
the unique essence of your business and
identify your valuable difference. This is
embedded in your organisation, internally
as a foundation for staff to build on and
externally as a basis for communication

through effective branding and marketing.

To avoid losing your grip on what
constitutes your core values, the
answer lies in your internal and
external communications, and the
consequences on your behaviour.

Rob Harrison
consultancy partner

07787 557 197
robharrison@gluedlimited.co.uk
M www.linkedin.com/in/robharrisonglued

www.gluedlimited.co.uk
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Glued is a research, design and marketing agency based in the Midlands providing

David Wilson
creative partner

0777 900 3818
davidwilson@gluedlimited.co.uk
M www.linkedin.com/in/davidwilsonglued

everything for your business brand to help your marketing stick.

Slued

Glued is a registered trade mark of Glued Limited

SERVICES WE OFFER
Research

Design

Marketing

GLUED. TheForty4, 44 Oxford Street, Leamington Spa, CV32 4RA
www.gluedlimited.co.uk



